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SNACKS



About Peeled Snacks

In 2004, Noha Waibsnaider noticed that something was missing in the snack market. You could get salty chips, over processed fruit, or energy bars with mysterious ingredients, but you couldn't get something that made you feel good about snacking. So she set about to fix that problem. Her solution? Tasty and nourishing treats that are now Peeled Snacks.  Noha’s vision for Peeled Snacks was to make healthy snacking as close to natural as possible and a satisfying part of life.

Peeled Snacks makes yummy, convenient, and naturally nutritious snacks for people on-the-go.  Peeled Snacks are made with ingredients you recognize: gently-dried fruit with no sugar added.  The snacks provide a natural source of fiber, vitamins, and minerals.  They have no artificial flavors or colors and are gluten, wheat, cholesterol and dairy free.  Peeled Snacks sources from the U.S. whenever possible, and as part of its commitment to sustainability, has partnered with the American Farmland Trust to promote and save American farmland. 
Peeled Snacks launched its grab-and-go line, Fruit Picks, in convenience channels. The Fruit Picks line is comprised of organic ingredients in single-serving portions. There are six varieties: much-ado-about-Mango, Banan-a-peel, Cherry-go-round, pine-4-Pineapple, Apricot-a-lot and Apple-2-the-core.  The snacks have nationwide distribution in airports, gyms, hotels, and other convenience locations, including Starbucks, Hudson News, Nordstrom, Bloomingdales, Exhale Spa, Marriott hotels and select Whole Foods Markets.  

In January 2011, Peeled Snacks enters the grocery market with a new line of eight organic, multi-serving fruit snacks in resealable bags.  In addition to customer favorites like mango and apricot, this line introduces enticing fruit mixes such as our Farmer’s Market Trio, featuring apples, cherries and raisins grown on U.S. farms.  This winter, eight new Peeled Snacks Organic Fruit varieties will be available in select grocery stores and at the Peeled Snacks website (www.peeledsnacks.com).   
Noha Waibsnaider, Founder and CEO

After spending her childhood in Israel, where high quality dried fruit and nuts are popular snacks, Noha Waibsnaider couldn’t understand why the trail mixes in the U.S. were so dry, stale tasting, and packed with sugar, oil, and salt. While working for a large food manufacturer, Ms. Waibsnaider learned that most of the packaged foods and snacks in this country are over processed and loaded with these unhealthy ingredients.

Her frustration with the snacks on the market led Ms. Waibsnaider to found Peeled Snacks with the goal of developing products that are as fresh and close to natural as possible. Moreover, it was very important for her that Peeled Snacks have no added sugar or fat—a concern that was reinforced by the current diabetes and obesity crises. 
Peeled Snacks Capture the Hottest Trends in Snacking

The simplicity of Peeled Snacks—just fruit—is very hard to find in snacks. Most trail mixes use sugar-coated and juice infused fruit. Peeled Snacks capture some of the fastest growing trends: Organic, fiber-rich foods with no added sugar or artificial sweeteners, no gluten, no wheat—just simple, real, unprocessed food. They were recently selected as “Healthiest Afternoon Snack” by Good Housekeeping  and chosen by Health Magazine as “Healthiest Food Buy.” Other mentions include Oprah’s “O” List, Us Weekly’s “Buzzzz-o-meter” and the Rachael Ray Show.






